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Today we’re 
talking about:
◇ Thinking Theologically about Technology
◇ Thinking Strategically about Social Media
◇ Thinking Wisely about Church Websites
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Thinking 
Theologically 
about Technology
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Technology is the 
creative activity of 
using tools to shape 
God’s creation for 
practical purposes.

Tim Challies, The Next Story, p. 23.



“
Just as God created, we create. God has 
given human beings the ability to think, 
to come up with remarkable ideas, to be 
innovative. Technology is simply the 
practical result of the creative process.
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“
…[H]uman beings create because of a 
God-given ability to be creative. And 
the practical result of our creative 
activity is something we call 
technology.
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Tim Challies, The Next Story, p. 22.
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Technology is the 
creative activity of 
using tools to shape 
God’s creation for 
practical purposes.

Tim Challies, The Next Story, p. 23.



Technology 
is a good, 
God-given 
gift
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Tim Challies, The Next Story, p. 25.



Technology 
is subject to 
the curse
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Tim Challies, The Next Story, p. 25.



Technology 
requires 
discernment
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Tim Challies, The Next Story, p. 25.



Thinking 
Strategically 
about Social 
Media
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7.7 billion
Worldwide population (January, 2019)
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https://www.brandwatch.com/blog/amazing-social-media-statistics-and-facts/



4.2 billion
internet users

116 minutes
average daily time spent on social media

3.397 billion
active social media users
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https://www.brandwatch.com/blog/amazing-social-media-statistics-and-facts/



91%
of retail brands use 2 or more social media channels

79%
of all online US adults use Facebook

81%
of all small and medium businesses use some kind of social platform
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https://www.brandwatch.com/blog/amazing-social-media-statistics-and-facts/



“
Social networks provide one 
more avenue for non-believers 
and believers alike to connect, 
engage, and share. That alone 
makes them a worthwhile tool 
for churches.
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Emily Gardner, https://edamove.com/the-church-and-social-media/



“

… And with intentionality and 
prayer, churches can avoid the 
temptation to focus on clout 
and start harnessing the power 
of social media to connect with 
people inside and outside of the 
church in meaningful and 
lasting ways.
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Emily Gardner, https://edamove.com/the-church-and-social-media/



Determine 
your social 
media 
audience
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Don’t join 
every social 
media 
platform
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Develop a 
social media 
strategy
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“
Through leveraging social 
media and a simple online 
strategy, you can reach almost 
every person in your 
community through the screen 
on their phone.
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Josh Ott, https://www.efca.org/blog/engaging-culture/4-ways-grow-your-church-when-no-one-paying-attention



Thinking Wisely 
about Church 
Websites
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“
Q: What led you to visit 
our church?

A: We visited the church’s 
website.
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Thom Rainer, Becoming a Welcoming Church, pp. 42-43



7 out of 10
guests will go to a church website as a determinative 

factor in where they will chose to visit.
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Thom Rainer, Becoming a Welcoming Church, p. 43



Build it
into your 
budget
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Borrow 
good ideas, 
but don’t 
steal work
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Be ready to 
invest the 
time
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QUESTIONS


